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Assistant Commissioner of Patents 
Washington, DC 20231 



PROTEST UNDER 37 CFR 1.2911a) 

Re: Advertisement distribution method, data processing method, 
communication terminal apparatus, data communication system and 
information storage medium 

US File # 20020046115 Filed: September 6, 2001 - 

Sirs: 

Recently I found the above referenced patent filing and believe this filing has 
NOT issued in the U.S. The US File # is 20020046115 

I am voicing an objection as a concerned third party and as a U.S. Citizen. The 
patent application describes at great length an advertising delivery system using 
a database containing advertisements maintained at the client level in cache or 
on disk (0010) in a client-server ad delivery system.{0011) This patent relates to 
displaying advertising by matching voluntary user action such using voluntary 
user actions (0038). Comparing a trigger event with information stored in an 
advertisement "condition" database causes a relevant advertisement to be 
displayed. This is referred to as "pull" advertising as a voluntary action on the 
part of a user or software under the control of a user interacts with a pre- 
established database and a targeted ad is displayed. (Claim 3) 

The abstract reads in part, "An intermediary agency enters into a contract with 
general users with respect to data distribution of an advertisement of goods, 
which was asked by advertisement clients, and the intermediary agency sets 
offer conditions of the advertisement of the goods and advertisement data in 
communication terminal apparatuses 14 of the general users. Since the 
advertisement data are offered in accordance with the offer conditions when the 
general users use these communication terminal apparatuses 14, the 
advertisement of the goods is offered to a number of general users as data with 
good efficiency." 

Relevant Claims are 1, 2, 4, 1 1 and others in which the inventor refers to 
triggering and displaying ads stored at the client level. Descriptive paragraphs 
are (0010) (0012) (0038) (0063) (0072) and others. 



I am objecting to this patent filing as it is neither novel nor unique. It is of 
particular note that prior art submitted does not include references to systems 
that were commercially offered in 2001 . The filers are correct that a targeted 
system based on interactive actions is more accurate and excels in its ability to 
deliver "relevant" ads at the exact moment of interest. However, the filers did not 
include the following references: 

1 . US Patent 6, 1 41 ,01 0 . . . equivalent technology 

2. Gator.com (recently changed to Claria.com) has been marketing such a 
system since 1998 

3. WO9955066 (A1) or EP1 076983 (A1) ... equivalent technology 



There may be more prior art preceding the 9/6/2001 filing. 

I believe the Examiner should look very closely at the Claim made and judge 
accordingly. 
mm 
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Coiiqjutci iuteifatfc aictliod aiid apparatus with toicctcd acK citisiiig 

Abstiact 

A method and :^aratus for providing an aiitomaticaDy upgradcable software applkation that includes targeted advertising based upon demographics and user 
interaction with the computer. The software ^plication is a graphical user interface that includes a display re^on used for banner advertising that is downloaded from 
time to time over a network such as the Internet. The software ^plication is accessible from a server via the Internet and demogrigshic information on the user is 
acquired by the server and used for determining what banner advertising will be sent to the user. The software appHcaJion further targets the advertisements in 
response to normal user interaction, or use. of the con^uter. Associated with each banner advertisement is a set of data that is used by the software application in 
deteraoining when a particular banner is to be displayed This includes &e specification of certain programs that the user may have so that, when die user runs tiie 
program (such as a spreadsheet program), an advertisement wiH be displayed that is relevant to that program (such as an advertisement for a stock brokerage). This 
provides two-ticrcd, real-time targeting of advertising—both demogrE^jhacally and reactrvely. The software ^application includes programming that successes the server 
on occasion to determine if one or more con^onents of the j^jplication need upgrading to a newer version, ff so, the components are downloaded and installed 
without requiring any input or action by the user. 
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I CORPORATE OVERVIEW 



Overview 

■ Claris Corporation Overview . 

Cimia Cerpuraiion is the laader in oniine behavioral marketing, serving ewer mitiion consumerg and more than 900 ^^iSffirtisgfs - 
indiiding over 30 Fortune 1=XKI corr:panias. Clar.a publishes advertising rT»Rssa3es ffertop tier companies and agencies to 
consumers who arg part of the GAIN Network. Claria's netv^'orl; of over 33 million censurriers xvho agree to recewe adwrjsing hasad 
on their actual c-nline behs^ior. 

Unlike traditional dert'^ographic tsrgeiir.g, Claria's aehavioral marketing mcdel combines povt'erliji insights into consumer beha^or and 
the ability to deliver conteiftually targeted messages. The relevancy of the messages drives nlick-lhrnugh and cnr?--«rsinn rates up lo 
40 times higher than traditionai bannar ads - boosting campaign rasults lo urtprecedenled The difference is Claria's deep 
insights into consumer online behavior. Claria atlGV^*s advertisers to target cons=jmers based on llieir individual needs snd interests; 
resulting in indusNj leaiiing RGi. not rnasv dttrtiogiaphicallv tarysled Wub site po^juiations. 

In addition to ilo od-^rtisirig nctwori\, Claria prc'*^des martteting research and business insights through its Feedback Research 
division. F>3odbacl( RocC'Qrch delrycrs irv depth analytics of consunftcf Web uoago patterns 3croso the entire intern ot thai cannot be 
attained via any other research prowder. It atso provides full servic? custom n^iarkellng r?5»arch to Fortuna ICKJO client?. With 
exclysive access to the G^H Network's 38 million consumers, Feedback Research sun?eys hard to reach consumers, based on 
their indtvtdual online behat*ior, quickly and cost-eftectrveiy. 

■ History 

Ciaria wss to jndec in 1S9o as The Salof Corporation lo detrve? the promise o1 one-to-one rnarKeting on the lme?nei. The guiding 
vision was lo develop a massive consumer audience by offering valuable web/software content for free in exchange for the right to 
show highly targeted advertising based on consumers' anonymous surfmg behavior. Launched in June 1^. the Gator eWaflet was 
the ccmpsny's first free ad-su?potted software product, and it quickly grew to become the most popular product in lis category. 

By NcYsrnbei 1^, Claria had nsvoiutiortized the online advertising industry by irrtroducing its contextual and behavioral fBievarit , v, 
online sdinertismg model. This new arfitertising .method resulted in unparalleled ROl for advertisers. 

Claria headguaners are located in Redvvood City. Califemia, with U 5. oiRces in Los .Angales. Chicago, Ne^v Ycr1<. Detroit. Austin. . - 
and Internfiitional rafficqs in !he U.K gnd Mh. Claria is bsrked by rop-tier venture capitalists such .^s G'reylock. Technology 



